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CHILDREN’S BRAND RASĒNS URGES KIDS TO DEVELOP THEIR TALENTS WITH THE HELP OF DIGITAL PLATFORMS


[bookmark: _GoBack]Dairy company’s Food Union milk product brand Rasēns has created two exciting digital platforms for the development of children and young people’s talents. On the Rasēns Triku Skola (Rasēns School of Tricks) platform trikuskola.lv, children are welcome to develop and showcase their talents by following the example set by popular Latvian youtubers and trick experts, while Rasēns TV Youtube channel offers any viewer to become a reporter by informing other viewers of some interesting place with educational purposes.

“Mobile devices have become integral part of children and young people’s daily lives. They serve as a means of communication, a tool to learn new information, a recreational resource, and a helper in their studies. The two new digital Rasēns platforms give children the opportunity to use their mobile devices for self-improvement, by discovering their talents and showing them to others. Rasēns offers children unique, exciting, specialized content, encouraging children not to sit on the couch but go explore themselves and the world, create something new, get involved in physical activity, and actively and responsibly communicate with like-minded peers,” explains Ilona Jaroša, Rasēns Brand Manager.

In order to make children’s pastimes contribute to their development and make them pursue active and healthy lifestyle, the Rasēns brand has created the trikuskola.lv platform, where videos from popular Latvian youtubers, trick experts and children are collated. On the Rasēns Triku Skola platform, the user selects a category where he or she wishes to improve their skills, for instance, new dance routines, home tricks, or the easy way to do the math homework. Children who watch a video are urged to learn the trick shown and repeat it in their own videos posted on social media and on the digital platform. Find out more on trikuskola.lv.

Youtube channel Rasēns TV is the first youth channel in Latvia where content is generated by the viewers. There are three channel presenters, the popular youtubers Laurlācis, Sindija Lo and Jorets. In each of the episodes, they go to explore some new, interesting place in Latvia, while the viewers are asked to recommend places they should visit next. Any viewer can also become a real reporter and accompany the film crew on their next adventure, or create his or her own video. In a couple weeks since the launch, Rasēns TV has been viewed 110,000 times, and the latest Rasēns TV episode is among the top trending videos in Latvia. One and all are welcome to visit the Rasēns TV channel: https://www.youtube.com/channel/UCPJhz4pXrPrzLe3F_RJ1gKw.


About Food Union
Food Union is the largest dairy company in Latvia and the leading ice cream producer in the Baltic countries. The Food Union Group is made up of three largest dairy companies and ice cream makers in Latvia – Rīgas Piena Kombināts, Valmieras Piens, and Rīgas Piensaimnieks, Estonia’s largest ice cream maker Premia, the leading Danish ice cream producer Premier Is and Danish ice cream distributor Hjem Is, Norwegian ice cream producer Isbjørn Is, Romanian ice cream maker Alpin57Lux, and ice cream producer Ingman Ice Cream in Belarus.

Food Union Group’s total turnover in 2016 amounted to EUR 247 million and EBITDA to EUR 31.5 million. The Group employs more than 2,500 people, of which over 1,200 work at the companies in the Baltics.
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